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Abstract: The advent of mobile media has revolutionized the convergence of communications. In recent 

years, research into mobile communications has become an increasingly vital field of study. This expansion 

is attributable to the rise in content accessibility via new devices. There has been a notable surge in 

advancements in mobile technology over the past decade. The pinnacle of this emerging situation has been 

the scholarly community's fascination with examining the correlation between these innovations and the 

dissemination of informative materials. This article provides an analysis of studies that examine the 

correlation between journalism and mobile devices in the context of communication. The principal aim of 

this endeavor is to elucidate the present condition of these investigations and establish their importance in 

the context of the present convergence scenario. To accomplish these aims, a systematic review of the 

literature (SLR) was undertaken. The authors conducted an analysis of 199 research articles that were 

published in the Web of Science database between January 2008 and May 2018. According to the results, 

the United States possesses the greatest quantity of research pertaining to this subject matter. The year 

2013 witnessed the most substantial surge in scientific publications pertaining to journalism and mobile 

communications. Moreover, articles pertaining to actors or audiences are considerably less prevalent than 

those concerning actors. 
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