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Abstract: In this paper, we have discussed about how Big-Data has influenced the working, modeling and
behavior of social media on a huge scale. Not only use but also storing and restructuring of data have
created a new model andpattern of data on its own. Big-data is used and managed in a lot many ways by
the different social media applications and platforms according to the need and methodology accepted. We
also saw how we can use this available data can help us to grow our business
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