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Abstract: In this paper, we have discussed about how Big-Data has influenced the working, modeling and 

behavior of social media on a huge scale. Not only use but also storing and restructuring of data have 

created a new model and pattern of data on its own. Big-data is used and managed in a lot many ways by 

the different social media applications and platforms according to the need and methodology accepted. We 

also saw how we can use this available data can help us to grow our business 

 

Keywords: big-data, social media, structure, management, pattern, processing 

 

REFERENCES 

[1]. M. K.Kakhani, S. Kakhani and S. R.Biradar, Research issues in big data analytics, International Journal of 

Application or Innovation in Engineering & Management, 2(8) (2015), pp.228-232. 

[2]. Gandomi and M. Haider, Beyond the hype: Big data concepts, methods, and analytics, International Journal of 

Information Management, 35(2) (2015), pp.137-144. 

[3]. X. Jin, B. W.Wah, X. Cheng and Y. Wang, Significance and challenges of big data research, Big Data 

Research, 2(2) (2015), pp.59-64. 

[4]. R. Kitchin, Big Data, new epistemologies and paradigm shifts, Big Data Society, 1(1) (2014), pp.1- 

[5]. 12. [5] C. L. Philip, Q. Chen and C. Y. Zhang, Data- intensive applications, challenges, techniques and 

technologies: A survey on big data, Information Sciences, 275 (2014), pp.314-347. 

[6]. K. Kambatla, G. Kollias, V. Kumar and A. Gram, Trends in big data analytics, Journal of Parallel and 

Distributed Computing, 74(7) (2014), pp.2561-2573. 

[7]. MH. Kuo, T. Sahama, A. W. Kushniruk, E. M. Borycki and D. K. Grunwell, Health big data analytics: current 

perspectives, challenges and potential solutions, International Journal of Big Data Intelligence, 1 (2014), 

pp.114-126 

[8]. T. K. Das and P. M. Kumar, Big data analytics: A framework for unstructured data analysis, International 

Journal of Engineering and Technology, 5(1) (2013), pp.153-156. 

[9]. T. K. Das, D. P. Acharjya and M. R. Patra, Opinion mining about a product by analyzing public tweets in 

twitter, International Conference on Computer Communication and Informatics, 2014. 

[10]. A. Jacobs, The pathologies of big data, Communications of the ACM, 52(8) (2009), pp.36-44. 

[11]. Chen, H., Chiang, R., Storey, V.C.: Business intelligence and analytics: from big data to big impact. Miss. Q. 

36(4), 1165–1188 (2012) 

 


