
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 4, Issue 4, April 2021 

Copyright to IJARSCT                   117 

www.ijarsct.co.in                                                   

Impact Factor: 5.731 

A Study on the Evolution of International Trade in 

the 21st Century due to ICT  
Dr. Poonam Kakkad 

Assistant Professor, Department of BMS and BAF 

Nirmala Memorial Foundation College of Commerce and Science 

 

Abstract: E-upset is one of the prominent and persuasive pattern in business, showcasing and IT area over 

the new years. E-showcasing otherwise called internet advertising represents selling labor and products 

utilizing advanced innovation. While conventional promoting actually proceeds; web based promoting 

offers an upper hand to the brands through additional channels and high level showcasing component 

accessible on the web. Since we are in the period of globalization, web based advertising is showing its 

promising varieties in the space of worldwide showcasing as well. The terms e-showcasing has acquired 

prominence in specific nations including India. In USA, web based advertising is alluded to as Web 

promoting. In the UK and around the world, but computerized advertising has turned into the most well-

known term, particularly after the year 2013.Many organizations in neighborhood and global business 

sectors are hence acquiring positive outcomes with web based showcasing; its more extensive reach, ease 

at doorstep, adaptability and savvy nature makes it reasonable for all organizations. 

Late years have seen quickest reception of Internet advertising which permitted neighborhood and global 

organizations to interface, share and team up with their clients more than ever. Web based promoting 

characterized more up to date and inventive advertising climate with brimming with difficulties. What's 

more, with incredible difficulties come extraordinary open doors. This article centers momentarily around 

outline on web based advertising and significantly on challenges presented by internet showcasing in a 

developing worldwide climate. Thinking about the answers for conquer difficulties ahead; end is given 

 

Keywords: E-revolution, Online marketing, e-marketing, competitive edge, international environment, 

challenges & opportunities 

 

REFERENCES 

[1]. ArjinderKaur&GurveenSandhu (2017). Opportunities and Challenges to Digital Marketing In Developing 

Countries. International Journal of Science Technology & Management, 322 – 327 

[2]. Jagdish N. Sheth&Arun Sharma. (2017). International E-Marketing: Opportunities and Issues. Available At 

Www.Emeraldinsight.Com/0265-1335.Htm,611-622 

[3]. AnjalliVachhani. (2016). Digital Marketing and Its Challenges & Opportunities Ahead. International Journal 

of Advanced Research 

[4]. Ibrahim M. Elawadi (2016). Digital Marketing and Social Media: Challenges and Solutions.  

[5]. Available At: Https://Www.Researchgate.Net/Publication/306394859 

[6]. G. Revanth Kumar &AyjemalNazarova (2016). Opportunities and Challenges Of 

[7]. E-Marketing in India. Intercontinental Journal of Marketing Research Review, Volume 4, Issue, 69-85 

[8]. VladislavYurovskiy. Pros and Cons of Internet Marketing, Research Paper in Turiba University Faculty of 

Business Administration (Latvia) 

[9]. RuchikaMahajan (2015). E – Marketing – Challenges and Opportunities, International Journal of Business 

Management and Scientific Research Vol: 12, 49-52 

 


