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Abstract: The objective behind this study was to distinguish and examine the capability of data innovation 

in Nigerian promoting research as an establishment for savvy navigation. It was endeavored to feature a 

portion of the writing survey on data innovation and showcasing research. For this review, an enlightening 

examination technique was picked. The outcomes show that advertising scientists are significantly helped 

by data innovation devices like the web, web based promoting research, PC organizations, data innovation 

parks, and so forth. to direct examinations that give the board applicable, exact, substantial, and 

exceptional data for cool headed navigation. The administration, organizations, or patrons of any 

advertising research study ought to give sufficient financing to the specialists to guarantee substantial, 

significant, and precise outcomes for dependable direction, the respondents ought to be enough educated 

about the planned reason and utilization of the exploration concentrate on embraced by the promoting 

analysts, and the scientists ought to be given admittance to the most cutting-edge data innovation 

apparatuses. 

 

Keywords: Information technology, marketing research 

 

REFERENCES 

[1]. G. Eason, B. Noble, and I. N. Sneddon, “On certain integrals of Lipschitz-Hankel type involving products of 

Bessel functions,” Phil. Trans. Roy. Soc. London, vol. A247, pp. 529–551, April 1955. (references) 

[2]. J. Clerk Maxwell, A Treatise on Electricity and Magnetism, 3rd ed., vol. 2. Oxford: Clarendon, 1892, pp.68–

73. 

[3]. Achumba, I. (2002). Strategic Marketing Management, U.S.A., Mac Williams and Capital Publishers Inc. 

[4]. Adeleke, P. (1985). A framework to Operationalise Marketing Concepts in Nigeria Commercial Bank. 

Managing NigeriaEconomicSystem.AbookofReading,Ibadan,HeinemannEducationalBooksLimited. 

[5]. Adeleke, P. (2002). Marketing challenges of the New Millennium, Nigeria Institute of Marketing Journal. 

Vol.5 (2). 

[6]. AMA (American Marketing Association) “Marketing Research Definition” 

[7]. Anyanwu, A. (1993). Dimensions of Marketing, Okigwe, Nigeria, Avan Global Publications. 

[8]. Busch, P. and Houston, M. (1985) Marketing Strategic Foundations, Homewoods, Illinois, Richard D. Irwin. 

[9]. Etuk, E. (2009). The Nigerian Business Environment, Calabar, Nigeria, University of Calabar Press. 

[10]. Hartzell, D. (2006). Dictionary of Management, New Delhi, Academic (India) publishers. 

[11]. Nickels, W. Mchugh, J. and Mchugh, S. (2002). Understanding Business, London, McGraw-Hill Irwin. 

[12]. Okpara, G. (2002). Contemporary Marketing: Topical and Tropicalised, Enugu, Nigeria, John Jacob’s Classic 

Publishers Ltd. 

 


