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Abstract: Affected by globalization and internationalization, new firms are framing and competition is 

expecting a worldwide person. Organizations should adjust their old strategic policies to the modified 

climate and new market possibilities, bringing about the presentation of new administration procedures and 

innovations. The exploration foundation depends on the consequences of an overall overview, which will 

permit us to look at the worldwide status of contemporary administration patterns. This article's essential 

goal is to look at the utilization of recent fads in business the board used by directors around the world, as 

well as in Slovakian organizations, as far as execution the executives devices and their effect on 

organizations. 

The article is dedicated to the discoveries of global studies intended to screen the way of behaving and 

mentalities of administrators, as well as the pace of use and level of fulfillment with different administration 

procedures and devices. Fruitful execution includes information on their assets and deficiencies along with 

the capacity to coordinate the fitting devices in the proper way imaginatively.. 
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