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Abstract: Introducing v-amor, an organic vegan cosmetic brand that embodies purity and sustainability. 

Our products are carefully crafted using only the finest natural ingredients, ensuring that your skin receives 

the nourishment it deserves. With a commitment to cruelty-free practices, v-amor offers a range of 

cosmetics that are not only good for you but also for the environment. Experience the beauty of nature with 

v-amor, where luxury meets ethical skincare. This research paper focus on new cosmetic  launch strategy 

plan and promotional campaign design. 
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