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Abstract: AI Voice Bot for Mall investigates the development and implementation of an innovative AI-

powered voice bot designed to enhance the shopping experience within mall environments. In today's 

dynamic retail landscape, malls face the challenge of attracting and retaining visitors. This paper explores 

the creation of a user-friendly, voice-activated assistant that provides navigation support, product 

information, promotions, and event guidance to shoppers, aiming to transform malls into more interactive 

and personalized spaces. The research delves into the integration of advanced AI and voice recognition 

technologies to ultimately contribute to improved customer satisfaction, increased visitor engagement, and 

a competitive edge for malls in the retail industry 
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