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Abstract: In a world where time is of the essence and progress knows no bounds, there exists a realm where 
innovation meets athleticism, where design converges with performance, and where passion intertwines with 
purpose. Welcome to Scōh, a revivalist shoe company that breathes new life into an Old English term meaning 
"shoes." With a reverence for heritage and an unwavering dedication to the art of shoemaking, Scōh stands 
as a beacon of timeless elegance and quality in the modern world. A visionary shoe company that doesn't just 
create footwear; it delivers the very essence of speed. With an unwavering commitment to redefining limits 
and transforming movement, Scōh stands as a symbol of unbridled velocity. 
 
Keywords: Shoe branding  

 


