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Abstract: E-commerce is a business model that is based on the environment of the network. The study of 

the e-commerce model will assist e-commerce businesses in expanding their marketing channels and 

enhancing their sales capabilities as well as in maximizing the e-commerce's development potential. With 

the development of wireless communications and artificial intelligence, the market scale of e-commerce has 

gradually expanded, and e-commerce has become a mainstream consumer channel for people. There are 

numerous types of e-commerce models, including BtoB, BtoC, and CtoC, as well as new models like BtoQ 

and BtoB. E-commerce businesses must pay attention to the issue of encouraging the growth of e-

commerce. E-commerce businesses are examined in this article using questionnaire surveys and case 

analysis techniques. The outcomes show that the web based business market is tremendous, however the 

conventional online business model likewise has a progression of issues. It additionally proposes 

imaginative ways for online business improvement models, like coordinated operations speed increase, 

brand advancement, and installment technique development, which have significant reference importance 

for the advancement of internet business undertakings. It is proposed that various kinds of undertakings 

join their own thorough strength and genuine requirements to pick internet business advancement systems 

reasonable for their own turn of events, to accomplish feasible development. 
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