
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 3, Issue 4, January 2023 

Copyright to IJARSCT                   51 

www.ijarsct.co.in                                                   

Impact Factor: 7.301 

A Study on Approaches of Corporate 

Sustainability and Organizational Culture in E -

Commerce  
Prof. Gaurav Mishra and Ansari Heena Mohammed Ismail 
Jai Bharat College of Commerce (Night), Mumbai, Maharashtra, India 

 

Abstract: The term "corporate sustainability" has recently gained prominence in organizational theory and 

practice. Although there is still a lack of clarity regarding what exactly constitutes corporate sustainability 

and how to best achieve it, numerous academics suggest that the adoption of a sustainability-oriented 

organizational culture is the path that leads to the implementation of corporate sustainability principles. 

We examine this suggested connection between an organization's cultural orientation and the pursuit of 

corporate sustainability principles in greater detail in this paper. In particular, we want to see if 

organizations can exhibit a unified sustainability-oriented organizational culture, whether they can become 

more sustainable through culture change, and what exactly constitutes a sustainability-oriented 

organizational culture. It identifies and outlines possible paths and obstacles for practical management and 

upcoming research. 

 
Keywords: corporate, business, approach, culture, organization 

 

REFERENCES 

[1]. N. M. Ashkanasy, L. E. Broadfoot, and S. Falkus Organizational culture is measured by a questionnaire. C. M. 

Wilderoom, M. F. Peterson, and N. M. Ashkanasy (Eds.), 

[2]. Handbook on the climate and culture of organizations (pp. 131–145). CA, 

[3]. Thousand Oaks: Sage. G. Azzone, U. Bertele, and others utilizing green strategies to gain an advantage over 

rivals. 27(6), 

[4]. Long-Term Planning: 69–81; Barley, S. R., and G. Kunda Devotion and design: Increases in managerial 

discourse of control ideologies that are rational and normative. 37(3) of Administrative Science Quarterly: 

363–399. 

[5]. Beer, M., R. A. Eisenstat, and B. Spector why change programs within an organization do not result in change. 

68(6) of the Harvard Business Review A.  

[6]. Crane, pp. 158–166 Amoralization as corporate sustainability. 21:4 of Organization Studies: 673–696. Daily, 

B. F., & S. Huang achieving sustainability through environmental management's focus on human resources. 

21(12) of the International Journal of Operations and Production Management 1539–1552 

[7]. Freeman, Richard E. Management by strategy: a strategy for stakeholders. Boston: Pitman. T. N. Gladwin, J. J. 

Kennelly, and T. S. Krause Beyond sustainability: toward a business that is good for society. Three: 

Sustainable Development 35–43 

 


