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Abstract: The organizations carrying on with work in worldwide business sectors are currently 

constrained to do it in states of super durable and fierce changes. They need to come up with new ideas and 

keep honing their own innovative skills in order to ultimately succeed in that kind of environment. For 

strategic businesses, gaining its own innovative strength is now a top priority. In order to accomplish this, 

the condensed findings of a desktop theoretical study designed to boost businesses' innovative power are 

presented in this paper. Companies' relevant innovative business models (IBM) were found in the survey 

and subsequent analysis. Some of these brief presentations (CANVAS, SHARE, and WOIS BLUE OCEAN 

Strategy) are now the IBM trend. 

 
Keywords: research, innovation, management of innovation, and adaptability 

 

REFERENCES 

[1] Arasimhalu, A.D. (2011). Agile Innovation Management, Available a. International Society for Professional 

Innovation Management Innovation Symposium, Research Collection School Of Information Systems. Wellington, 

New Zealand, 29 November - 2 December 2011: http://ink.library.smu.edu.sg/sis_research/1463. 

[2] CON. (2017). The Cone of Uncertainty. Retrieved from Construx: 

http://www.construx.com/Thought_Leadership/Books/The_Cone_of_Uncertainty/29.5.2017 

[3] Kaminskaite J. (2016). Retrieved from Top 10 Innovation Methodologies: https://www.giminstitute.org/top-10-

innovation-methodologies/?page-img266681=1,7.5.2017 

[4] Krstic M., Skorup A., Minkov Đ., 2016., Application Of The Evolution Theory In Modeling Of Innovation 

Diffusion, International Review, 2016 No. 1-2, Faculty of Business Economics and Entrepreneurship, Belgrade, 

Medimond Bologna Italy, ISSN 2217-9739, pp. 142-152 

[5] Krstić M. (2013). Upravljanje inovacijama . Visoka škola za poslovnu ekonomiju I preduzetništvo, Beograd : ISBN 

978-86-6069-84-7, COBISS.SR-ID 196935180, strana 169.  

[6] Krstić, M., Skorup, A., Lapčević, G. (2016). Trendovi u razvoju inovativnih poslovnih modela,. Trendovi u 

poslovanju, Godina IV, Sveska 2., Br.8 (2016), str. 43-54, ISSN 2334-816X, ISSN (Online) 2334-8356, 

http://trendovi.indmanager.org. 

 


