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Abstract: In the days leading up to the COVID-19 pandemic, open innovations in the form of the 

deployment of digital marketing tools in the management portfolio were an option; Analysis of Customer 

Interactions During the Pandemic They suddenly became necessary at a time when economies were forced 

to close. The present study's comprehensive research goal is to describe the market-wide shifts in e-

consumer behavior that occurred during the COVID-19 pandemic. The introduced study looks at the 

occasional and local points of interest that describe the business sectors of Focal and Eastern Europe. In 

an example of very nearly 14,000,000 Facebook clients, the client collaborations with ten chose delegates 

of the web based business area were recorded day to day during the 2020/2021 Christmas season enduring 

49 days. Based on comparison with the first half of 2020 as the reference period, it was possible to identify 

the geographical specifics of e-consumer behavior as well as basic seasonality indicators by analyzing the 

nature and timing of interactions. The combination of the discoveries gave an information base to 

incorporating a fundamental variant of the model of the Coronavirus pandemic effect on e-customer 

conduct. It is possible to say that the pandemic-induced step change in e-behavior patterns merges with 

pre-pandemic behavior patterns in terms of changes in e-consumer behavior. By and large, it very well may 

be expressed that the transformative course of the progress from disconnected to online the Coronavirus 

pandemic seems, by all accounts, to be a huge speed increase component of unavoidable changes. 
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