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Abstract: Eco-developments, eco-effectiveness and corporate social obligation rehearses characterize a
large part of the ongoing modern supportability plan. Even though they are significant, they are not
sufficient on their own to effect the sweeping changes that are required to achieve social and environmental
sustainability over the long term. To ensure greater sustainability, how can we encourage corporate
innovation that significantly alters company operations? A triple bottom line approach and a wide range of
stakeholder interests, including the environment and society, are incorporated into sustainable business
models (SBM). They play a crucial role in driving and putting into action corporate innovation for
sustainability, can assist in incorporating sustainability into the goals and procedures of a business, and
are a key driver of competitive advantage. There are a lot of new ideas that could help make business
models more sustainable, but none of them have been grouped under a common theme like innovation in
business models. There are numerous examples of mechanisms and solutions that can help sustain business
model innovation, according to the literature and business practice review. The examples were compiled
and analyzed to find defining characteristics and patterns that could make categorization easier.
Archetypes of sustainable business models are used to describe groups of mechanisms and solutions that
could help build a sustainable business model. These archetypes are meant to help researchers and
practitioners develop sustainable business models faster by creating a common language. These are the
archetypes: maximize energy and material efficacy; Make money from "waste"; Replace it with natural and
renewable resources; Provide functionality as opposed to ownership; Take on a role of stewardship;
Inspire self-sufficiency; Repurpose the business to benefit society and the environment; and create

strategies for scaling up.
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