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Abstract: New business amazing open doors are introduced by the speed and size of digitalization in the 

worldwide data society of today. Also, they present new advertising difficulties for entrepreneurs and 

supervisors. Taking into account this reality, the inspiration driving the survey was to presentthe impact of 

digitalization on the displaying activity of the undertaking in the field of organizations bypromoting the 

usage of online arrangements through electronic movement channels, relational associations, and mobile 

applications. As proof of this effect, a relative strategy for assessing the boundaries of the impact of 

digitalization on the organization's promoting movement was proposed. 

The elements of the digitalization of administrations were extended based on the created "tree of 

objectives," and the possibilities for the development of this industry were illustrated. For testing the 

proposed methodology, the rail course voyager transportation association (JSC "Ukrzaliznytsia") was 

chosen as the object of the assessment. The accompanying exploration techniques were utilized in the 

review: 1) information assortment; 2) A SWOT investigation 3) systematization, comparable, and 

fundamental strong assessment; likewise (4) an expert survey. The quantity of suggestions in regards to the 

improvement of digitalization of electronic ticket deals administrations and their representing organizations 

managing rail line traveler transportation were proposed subsequent to uncovering the effect of individual 

digitalization components fair and square of promoting movement. 
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