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Abstract: This research paper presents a comprehensive study on the implementation and impact of the 

"Service Providing Online Platform Near to Me" project, which aims to simplify the process of finding local 

service providers by utilizing location-based services. The project's objective is to enhance user experience, 

increase the visibility of service providers, foster trust through reviews and ratings, and improve access to 

essential services. Through an in-depth literature survey, the paper examines related work in location-

based service discovery, service quality evaluation, and geographic information systems. The proposed 

methodology outlines the key steps involved in database design, geographic information systems utilization, 

web development, and data analysis. The proposed system demonstrates advantages such as increased 

convenience for clients and enhanced opportunities for service providers. 
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