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Abstract: Packaging performs a central role as a medium in the marketing mix, in specifying the 

character of new products, in promotional campaigns, as a pricing pattern, and as a tool to create 

shelf impact. Packaging is usually considered as the most utmost form of advertising at the very 

crucial point of entire in the journey of purchasing: the point of purchase." It reflects the level of 

creativity, innovation, modernism, cutting-edge qualities the brand might possess. The place of 

packaging in marketing has become entirely significant since it is one of the channel companies can 

capture consumers to take notice of products 
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