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Abstract: A music streaming website is an online platform that allows users to listen to and discover music

over the internet. These websites provide access to a vast library of songs from various genres, artists, and
labels that can be streamed on-demand or played in radio-style channels. Music streaming websites
typically offer two types of services: free and paid. Free services usually come with ads and limited access

to features, while paid services offer an ad-free experience with unlimited access to all features, including

high-quality audio, offline playback, and personalized recommendations. To provide users with a seamless

music listening experience, these websites use sophisticated algorithms that analyze user data to create

personalized playlists, suggest new music, and recommend concerts and events.. The popularity of music
streaming websites has exploded in recent years, with millions of users worldwide. This has led to intense

competition among streaming platforms, with each company striving to offer better features, exclusive
content, and a larger music library to attract and retain users
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