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Abstract: The boutique industry has experienced significant growth with the proliferation of online 

shopping platforms. To stay competitive and meet customer expectations for seamless transactions, 

boutique businesses are increasingly exploring the integration of digital payment systems into their 

management processes. The study covers system development, user feedback, performance metrics, and 

offers recommendations for future enhancements. The findings provide valuable insights for boutique 

businesses seeking to embrace digital transformation and cater to evolving customer demands effectively. 

This study aims to inspire boutique owners and stakeholders to leverage modern technologies and payment 

platforms to meet the evolving demands of the digital marketplace effectively. 

 
Keywords: Boutique Management System, Gcash Integration, digital payment, online shopping 

 

REFERENCES 

[1]. Jones, M., Smith, P., & Johnson, A. (2018). Managing Boutiques: A Survey of Software Utilization in Small 

Fashion Retailers. Journal of Retail Management, 25(3), 112-125. 

[2]. Santos, R., & Lim, C. (2019). The Impact of GCash Integration on Customer Buying Behavior in Online 

Retail. International Journal of E-Commerce Studies, 12(2), 75-89. 

[3]. Gomez, L. (2020). Case Study: GCash Integration Boosts Online Sales for Gomez Boutique. Fashion 

Business Review, 7(4), 45-57. 

[4]. Bautista, J. (2017). Streamlining Operations: GCash Integration at Bautista Accessories Store. Journal of 

Business Efficiency, 14(1), 32-40. 

[5]. Chen, W., & Tan, K. (2021). Overcoming Challenges: GCash Integration in Business Operations. 

International Conference on E-Commerce and Digital Payment Systems, 182-195. 

[6]. Garcia, A. (2019). Regulatory Frameworks for Digital Payments: A Comparative Analysis. Journal of Digital 

Economy and Policy, 5(3), 210-225. 

[7]. Smith, J., Brown, A., & Lee, C. (2020). Identifying Requirements for Boutique Management Systems: A 

Stakeholder Analysis Approach. International Journal of Information Management, 35(4), 567-580. 

[8]. Chen, L., & Johnson, M. (2019). An Overview of E-Commerce System Architectures. Journal of E-

Commerce Research, 28(2), 215-228. 

[9]. Harris, R., Jackson, J., & Miller, L. (2018). Analyzing Qualitative Data: A Systematic Approach. Journal of 

Applied Psychology, 41(3), 320-333. 

[10]. Lopez, G., & Martinez, P. (2021). Evaluating E-Commerce Development Tools: A Comparative Study. 

International Journal of Software Engineering, 16(1), 45-58. 

[11]. Scott, D., & Turner, P. (2019). Agile Project Management in Software Development: A Case Study Analysis. 

Journal of Software Engineering Practice, 22(3), 112-125. 

[12]. Watson, R., & Taylor, A. (2020). Ensuring Software Quality: Best Practices and Guidelines. International 

Conference on Software Engineering, 123-135 

 


