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Abstract: The rapid advancement of digital technology has revolutionized various industries, and the food
delivery sector is no exception. This study focuses on the transformative impact of digital technology on the
food delivery industry, with a particular emphasis on customer perception and emerging opportunities.

The proliferation of online food delivery apps and websites has provided customers with unprecedented
convenience and transparency in ordering their favourite meals. Through these digital platforms, customers
can effortlessly browse menus, place orders, and track deliveries in real-time. The ease of use, coupled with
quick delivery times, has reshaped customer expectations and behaviours. Customer perception, a critical
aspect of the selling concept, plays a significant role in shaping the success of food delivery apps. Factors
such as conmsistent performance, emotional connection, effective selling communications, and a holistic
selling approach contribute to customer perceptions. Positive experiences, such as timely deliveries, quality
food, and responsive customer service, foster customer satisfaction and loyalty. Moreover, the emergence of
additional food delivery applications in the e-market has created new opportunities for both restaurants
and consumers. These platforms offer an expanded selection of restaurants and dishes, providing a chance
for culinary establishments to increase their customer base and generate financial gain. The socio-
economic development of societies can be bolstered as these apps contribute to job creation and the growth
of the food industry. Prominent food delivery apps such as Food Panda, Zomato, Swiggy, and Uber Eats
have gained substantial market presence and have become integral to the modern lifestyle. Their extensive
reach, competitive pricing, and integration with social media platforms have enabled customers to connect
with their peers, share experiences, and discover new culinary options. This study aims to shed light on the
transformative nature of digital technology in the food delivery industry, with a focus on customer
perception and emerging opportunities. By understanding the factors that shape customer perception and
exploring the evolving landscape of food delivery apps, businesses and stakeholders can adapt their
strategies to cater to evolving customer demands and capitalize on emerging opportunities.
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