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Abstract: The buying process that customers go through while making complex purchases is examined in

this research, with an emphasis on the ways that social media use influences this process. The phrase
"complex buying behavior" here refers to the consumer's infrequent but very complicated purchases that

have a big influence on brand distinction. Social networking is becoming a new trend. In the last 10 years,

user-generated web technologies—such as blogs, social networks, and social media websites—have been
quickly taking off on the Internet. When everything is said and done, the actual drivers of the growth of the
worldwide user-generated content community are social media and these technologies.
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