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Abstract: In advertisement and marketing, companies may hire viral users to propagate positive content 

about their products, or to the advertisement with viral content so as to maximize their reach similarly. 

Politicians may leverage on viral users to disseminate their messages widely or to conduct campaigning. 

The modelling of virality and susceptibility factors has many important applications. Also, one may detect 

events by tracking those mentioned by non-susceptible users and detect rumors based on susceptible user’s 

interactions with the content. As a contribution We will like to incorporate more fine-grained factors 

affecting the propagation. Fine-grained sentiment is better for reflecting the opinion of the public when they 

are facing the social focus. 

 

Keywords: Microblogging, Predictive Models, Receivers, Tensile Stress, Numerical Models, Twitter, Data 

Models. 

 

REFERENCES 

[1] Tuan-Anh Hoang and Ee-Peng Lim “Microblogging Content Propagation Modeling Using Topic- specific 

Behavioral Factors”, in IEEE 2016. 

[2] S. A.MacskassyandM. Michelson, “Why do people retweet? Antihomophily wins the day!” in ICWSM, 2011. 

[3] Z. Liu, L. Liu, and H. Li, “Determinants of information retweeting in microblogging,” Internet Research, 2012. 

[4] S. Stieglitz and L. Dang-Xuan, “Political communication and influence through microblogging–an empirical 

analysis of sentiment in twitter messages and retweet behavior,” in HICSS, 2012. 

[5] T.-A. Hoang, W. W. Cohen, E.-P.Lim, D. Pierce, and D. P.Redlawsk, “Politics, sharing and emotion in 

microblogs,” in ASONAM, 2013. 

[6] B. Suh, L. Hong, P. Pirolli, and E. H. Chi, “Want to be retweeted? large scale analytics on factors impacting 

retweet in twitter network,” in Social Com, 2010. 

[7] J. A. Berger and K. L. Milkman, “What makes online content viral?” Journal of Marketing Research, 2012. 

[8] E. Bakshy, I. Rosenn, C.Marlow, and L. Adamic, “The role of social networks in information diffusion,” in 

WWW, 2012. 

[9] H. Kwak, C. Lee, H. Park, and S. Moon, “What is twitter, a social network or a news media?” in WWW, 2010. 

[10] B. J. Jansen, M. Zhang, K. Sobel, and A. Chowdury, “Twitter power: Tweets as electronic word of mouth,” 

JASIST, 2009. 

[11] Z. Zhou, R. Bandari, J. Kong, H. Qian, and V. Roy chowdhury, “Information resonance on twitter: watching iran,” 

in SOMA,2010. 

[12] J. H. Parmelee and S. L. Bichard, Politics and the Twitter revolution: How tweets influence the relationship 

between political leaders and the public. Lexington Books, 2011. 

[13] P. Achananuparp, E.-P.Lim, J. Jiang, and T.-A. Hoang, “Who is retweeting the tweeters? Modeling, originating, 

and promoting behaviors in the twitter network,” ACM TMIS, 2012. 

[14] C. Castillo, M. Mendoza, and B. Poblete, “Information credibility on twitter,” in WWW, 2011. 

[15] J. Ratkiewicz, M. Conover, M. Meiss, B. Gonalves, A. Flammini, and F. Menczer, “Detecting and tracking 

political abuse in social media,” in ICWSM, 2011. 



IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 3, Issue 4, June 2023 

Copyright to IJARSCT  DOI: 10.48175/IJARSCT-11552              315 

www.ijarsct.co.in                                                   

Impact Factor: 7.301 

[16] D. Gruhl, R. Guha, D. Liben-Nowell, and A. Tomkins, “Information diffusion through blog space,” in WWW, 

2004. 

 


