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Abstract:  In today’s world of  fierce competition, it is very essential to not only exist but also to excel in the 

market. Today’s market is enormously more complex. Henceforth, to survive in the market, the company not 

only needs to increase  its profit but also needs to satisfy its customers and should try to build upon from 

there. The research paper  is the analysis of the customer satisfaction in fast-food and service quality level 

provided by the fast food joint Mc Donald’s, Nirula’s and Pizza Hut.. 
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