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Abstract: The creation of the Sales Analytics Dashboard project stands as a testament to the effectiveness of
contemporary technology in facilitating businesses to garner actionable insights from their data. The creation
of the MERN stack technology on the platform is a noteworthy accomplishment as it amalgamates the widely
recognised web development technologies of MongoDB, Express.js, React, Typescript, and Node.js.

Moreover, the project has implemented a CI/CD pipeline with AWS technology that guarantees the application
is consistently updated and operates smoothly without any disruption to user experience. This deployment
methodology has facilitated the development team to deliver new features and updates promptly and
proficiently. via the usage of statistics visualisation and reporting, the income Analytics Dashboard offers
corporations with the capability to make informed decisions primarily based on real-time sales facts. With this
tool, businesses can acquire a better comprehension of their sales trends, identify areas for improvement, and
ultimately enhance their profitability.

In summary, the Sales Analytics Dashboard project is a prosperous implementation of cutting-edge technology
to address real-world business needs. Its development using the MERN stack technology and deployment with
a CI/CD pipeline on AWS gives the value of utilizing modern software development methodologies to create

reliable and effiecient applications.
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