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Abstract: As we have seen this year, there are  many people who want to start their own business. It has many 

uses for online shopping such as groceries  and clothing. The purpose of this  project is to provide a service 

that allows customers to buy fruits and vegetables online. The aim is to save  customers time and give them the 

opportunity to do all the necessary shopping. You can use your computer or electronic device without moving 

from one place to another. With this application, customers can get fresh fruits and vegetables.  In this we also 

provide services such as online delivery, warehouse management, and online payment. It's simple Operation 

and Access. That is,  in a simple language that users can understand. Efficient to use while being customer 

friendly. Information and descriptions are also displayed Vegetables and fruits also store information about 

transactions made and cash maintenance claims. detail. Also offers different search content categories like 

fruits, vegetables, deals, etc. Or new. In addition, the delivery is fast, so it is efficient. This analysis yields: 

Insights into fresh produce buying behavior for marketing managers and retailers. 
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