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Abstract: Social media's introduction has completely changed how businesses interact and communicate 

with their stakeholders, posing both opportunities and problems for corporate governance. This legal 

research paper explores the role of social media in shaping corporate governance practices in the digital 

age. It looks at how social media sites like Facebook, LinkedIn, and Twitter are changing the way that 

stakeholder interaction, business disclosure, and reputation management is done. The research draws on a 

comprehensive review of existing literature, as well as an analysis of relevant legal and regulatory 

frameworks, to provide insights into the advantages, dangers, and recommended procedures for social 

media governance. The findings suggest that social media has the potential to enhance transparency, 

accountability, and stakeholder participation in corporate governance. By enabling companies to 

disseminate information more quickly and widely, social media can reduce information asymmetry and 

promote greater market efficiency. Moreover, social media provides a platform for stakeholders, including 

shareholders, employees, customers, and activists, to express their opinions, raise issues, and have an 

impact on business decisions. This can foster a more inclusive and responsive corporate governance 

environment, where companies are held accountable to a broader range of stakeholder interests. However, 

the research also highlights the significant challenges and risks associated with social media governance. 

The rapid pace and viral nature of social media can amplify the impact of corporate scandals, 

misinformation, and reputational threats. 
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