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Abstract: E-commerce, the buying and selling of goods and services over the internet, has emerged as a 

transformative force reshaping traditional business models and consumer behaviours. This abstract explores 

the impact, evolution, and future perspectives of e-commerce, highlighting its multifaceted nature and far-

reaching implications. Beginning with a historical overview, this abstract traces the evolution of e-commerce 

from its nascent stages to its current prominence as a cornerstone of the global economy. Key milestones, 

such as the advent of online marketplaces, payment gateways, and mobile commerce, are discussed, 

underscoring the rapid pace of technological innovation driving e-commerce forward. The impact of e-

commerce on various stakeholders, including businesses, consumers, and society at large, is examined. 

Businesses have benefited from expanded market reach, reduced operational costs, and enhanced customer 

engagement facilitated by e-commerce platforms. Consumers enjoy greater convenience, choice, and 

accessibility to products and services, leading to shifts in shopping behaviours and expectations. Moreover, 

e-commerce has spurred socioeconomic changes, fostering entrepreneurship, job creation, and digital 

inclusion across diverse communities. Looking ahead, this abstract considers the future trajectories of e-

commerce amid evolving market dynamics and technological advancements. Emerging trends such as 

augmented reality shopping experiences, voice commerce, and blockchain-based supply chains hold the 

potential to further revolutionize the e-commerce landscape, offering new opportunities and challenges for 

businesses and consumers alike. In conclusion, e-commerce represents a dynamic and ever-evolving 

ecosystem that continues to shape the way we buy, sell, and interact in an increasingly interconnected world. 

By understanding its evolution, harnessing its potential, and adapting to changing trends, stakeholders can 

navigate the complexities of e-commerce and capitalize on its transformative power to drive sustainable 

growth and innovation. 
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